A DAY IN THE LIFE
OF THE

BRIDGE
MILLENNIAL

REIMAGINING COMMERCE FOR THE AGE OF CONNECTED DEVICES

PYMNTS’ third annual How We Will Pay Study, a Visa collaboration,
analyzes the shopping habits of an influential demographic

of connected consumers called bridge millennials. It surveys
approximately 5,050 consumers on their usage of connected
devices to shop and pay.
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60.5%

are “very” or “extremely”
interested in using
technologies that allow them
to automatically pay for gas.
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“That jacket is gorgeous.
You should buy it!”

“Oh good,

I don’t have to
write checks
to pay my rent
anymore.”
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+ Average age: 36.3

+ Average income: $85.9K h >
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“Ugh, | don’t like
going to the store’”

AT HOME

Paying household bills
is the most common transaction
they perform online.
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‘ 111
are becoming more

interested in new commerce experiences.

Read more at www.pymnts.com/how-we-will-pay/
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